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1# The Strategic Role of MSMEs in the Indonesian Economy

MSMEs are a source of Indonesia’s economic growth, however, MSMEs face several challenges, including: access to financing, digital
readiness, and access to marketing
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THE STRATEGIC ROLE OF INDONESIAN MSMEs { 65,5 Mio MSMEs L m

o Contribution to GDP e Contribution to employment and exports MSME Credit Ratio

= 57,14% ) _
& (Rp7.034,14 Trillion)* I f 96,92% * "I 15,65% 20’ 7 A) 1 5) 9 M 10

m (119,56 Mio)* LI B (Rp339.190,5 Bio)* Source : LBU, processed
Source : Ministry of Cooperatives and SMEs(2019), ¥) very temporary numbers

Number of MSME Accounts

Employment Non-Oil and Gas Exports Apr, 2021 Apr, 2021

Challenges

: 3.06
i 713,7% 5 Hours

Residents who use the  Average daily use of internet o Scale 1-5 I I l

internet access via mobile phone

o Digital Optimism Competence Security Convenience
Data Jan 2021 Readiness
Index

115 Mio — 222 Mio

DIGITALIZATION The digital readiness of SMEs is strongly influenced

OF MSME Potential increase in the number of MAC (middle- of 64.2 million by, among other things, optimism and
class and affluent consumers) 2017-2030 Go Digital MSMES will increase MSMEs take competence.
Indonesia’s internet economy GDP by 2% as a prerequisite for advantage of the 77'7%
{elies B VRIS L), middle-income countries marketplace MSMEs are experiencing problems on online
Is .zgli oo 5% P marketing, due to lack of knowledge to run an
44 2% online business, unprepared workforce, and
124 limited infrastructure.

historical -

Hoot<uite/We Are Social (2021) Gooole Temacek (2020) N PDB Katadata Insiaht Center (2020)



#2. Bank Indonesia's MSME Development Strategy

To Support Bank Indc
Goals of Economi

MSME Development

Demand Side i /J‘/ Supply Side

L * Access to
information for

* Production

capacity Corporatization Capacity Financing MSMEs
* Product quality * Mapping of regional *  Improving MSME skills « Strengthening targeted ’ MSME bUSIITESS
. Digital Iiteracy potentials to determine and entrep_reneurship MSME financing in risk perception.
priorities for MSME *  Strengthening the accordance with business  Bankin
* Access to finance development competitiveness and scale &
* The synergy of MSME productivity of SMEs « Utilization of financial expertise
policies which are currently || ©  The use of innovation and infrastructure (e.g. credit -
still fragmented in 18 K/L technology by MSMEs. scoring/rating, credit ’ A.Itern.atlve
(One Gate Policy) * Improved market access guarantee). fmapcmg
* Partnerships to improve through e-commerce and f{ « |mproving MSME financial options
export facilitation literacy

market access and financing
\ —\ Z




#3.a. Key Strategy#1: Integrated MSMEs On-Boarding Program :

Export-Oriented
and Tourism
MSMEs

J

-

REGIONAL

LEADING
PRODUCTS

* Garment/
fashion

* Handicraft

* Coffee

* Processed Food

Business model
and pilot
project for

Export-
Oriented and
Tourism
MSMEs
and digital use

@ Corporatization
Economic Clusters/Group, Institutional Strengthening and

Digital Utilization to Drive Business Expansion

@ Capacity — onboarding, SIAPIK, QRIS, production process

Production Il Management I Downstream I
* Product Development * Business and vocational * Product Curation
*  Access raw materials Ll * Quality Control
o e Ve : MdSMEénSt'trt'OES I * Product Diversification and
. . * Adopt digital technology Differentiation
Z);r';?r.gy Z’_’d_fo/o_pem“?_n according to the type of * Onboarding
Hizing gigitatinhovation business e Export institutions
* Integrated data
p
T Policy Support and Implementation Strategy through
Digitalization s s L ) 2
Synergy (i.e. one-door licensing, etc.)

* Product quality according
to market tastes
* Sufficient Production
Capacity.

MSMEs that are Competitive
and Ready for Export

Established Management
and Institutions

€© Financing — Support and Facilitation of Access to Financing (bank/non-

bank/fintech/CSR Bank/PSBI)

Increasing MSME contribution for
Export and Tourism as well as incomes

National and
Export Sales

and jobs creation

Market Access
/Marketplace

* Market Trend Information

* Potential Buyer Information

* Business Matching

* Export cooperation (aggregator
and promoter)

e Strategy and media showcasing
(Offline, Conversational
Commerce and E-commerce)

* Synergy of Various Parties

Overseas
Events

Karya
Kreatif
Indonesia

oo )




Key Program #1: National Movement of Indonesian Product (GBBI) and National
Movement of Indonesian Tourism Pride (GBWI)

MSME capacity building program 1 B
« MSME onboarding program with LachhlVlg v 20_21” - CHANNEL “
associations and marketplaces; g e @ X E MEDIA NATIONAL & INTERNATIONAL

« Curating MSME products in 59’3
collaboration with experts; B “@ METRZ; TV TRANSVEDIA
TELEVISON RS Eni

IIIIIIII i% | TERPIRTATE

-Expansion of the use of QRIS by 12
millions merchants/MSMEs in 2021

throughout the region, with collaboration

PRINTED, KOMPAS B TENPO

with financial and business associations ; = o . o . - - u | MVERTORAL  KORANSINDO
: Bangga Buatan Indonesia g

Showcasing SMtSEs products Do W TR it B vmenc- [T /U TANG
in various events: t : : ] e aicnte S | NCTTREMEN
* Monthly GBBI events; 0 o I detikcom Q"A
* KKI 2021 and FESYAR 2021; | i 5
« Digital Economy and Finance Week; # - A - Gen

L | RADIO b @I@

e ® v 0 © & yur asca guinh }\i— AV

Webinar UMKM

Awards for Banks that Support MSMEs Strateg! Peningkatan Penjusian di ra Digial
and Championship Clusters / MSMEs in - : = el
the Bl Award; o

Spot Strategies
(Shopping Mall, Banks,
Airports, etc)

Kain Nusantara Book featuring prime
MSME products fostered by Bl

SOCIALMEDIA Bl (HO&Branches), KOMINFO, Associations




#3.b. Key Strategy #2: Integrated Digitalization of MSMEs

MSME 4.0

MSMEs that are able to take advantage of the advantages of technology 4.0
to increase production capacity, marketing, financing, and payments.

Modality

Why Digital, Why Now ?

* Improved wider market access
* Improved access to finance

Source: National Development Planning Agency

e-Producing ﬂ{

Ekosistem Digital

RECADA EMUE £

I\'::a:r:.f" . —SEE
f N
@Cﬁ | x- E; |

a\.,,i Furhba

B Aaarani

1) Mitra Sejahtera Membangun Bangsa
(MSMB)

2) Habibie Garden

3) Ansa School

* Requirement to Less Contact Economy

* Increasing the competitiveness of MSMEs (Price)
* Improved production efficiency and business processes

Generic Model of MSME Digitalization

e-Commerce -

|||||||||T||| | ‘&
Onboarding Promotion
Good .
0008 In e-commerce ‘ Media

Delivery
Logistic <—| Social
n Media
PIatformI

lproduct purchase

digitally active.

e-Financing

Supplier/ vendor

UMKM kMK

Merchant2
UMKM

Lender:

i

- Fintech pembiayaan
E-commerce

Delivery services

* Supporting ecosystem : Availability of
network infrastructure, logistics,
payment services, and finance

* MSMEs Capacity: use of smartphones,
digital entrepreneurial mindset,
internet connection, digital skills,

d-Payment

Source of
Fund

| Electronic )
money

Fund

‘ transfer*

*Other
than1& 2

Economics

Indonesia's MSME Digitalization Position

Offline business

Basic online business

Middle online business
Advance online business

Source: Stancombe Research & Planning, Deloitte Access

™

Channel

BRiS

Instrument

ATM,
Debit card

Policy
Instrument

E — Financing,
Already has 15,462
users (January 2021)

wnooardaing

Digital payments - e-Commerce
Gt Hon GoudFund @ crc () UMKM
consu mers information Pembeli (skema paylater) - e
accepted by Crealf Fﬂﬂ'hf}l' P
consumers ) - Payment,
Has been used by 6.2
1) Shoppee 4) Tokopedia 1) 1Grow 4) Tani Fund 1) ovo ) [P P ) e 5
2) Tokopedia 5) Tanihub 2) Awan Tunai 5) Fintech Syariah 2) Gopay 5) Link Aja '|E_|Pﬂ-ﬂw MSMEs)
3) Blibli 6) Sayurbox 3) Alami 6) Ada Kami 3) ShoppeyPay  6) Mandiri Mobile




Key Program #2: Digital Payments for Export and Tourism MSMEs

QRIS is a payment channel to accelerate the establishment of Digital Financial Economy Ecosystem, encouraging bank and fintech interlinks, and
supporting the development of MSMEs

> .
BANK INDONESIA DIGITAL PAYMENT SYSTEM z 2 BANK INDONESIA S
POLICY FRAMEWORK FOR MSMEs ACTION TO SUPPORT MSMEs

Ercouraging MSME ~Encouraging T po— REGARDING TO DIGITAL PAYMENT
Transactl%nsg (Supply ) Consumption through ( < c:t‘z :‘ ast:'u?:tﬂigl rgform Installation and use of QRIS on MSMEs
non cash paymen
side) i through BSPI 2025

N =

MSMEs product and non-cash payment
campaign at the Karya Kreatif Indonesia (KKI)

) : exhibition
| 0% QRIS MDR POLICY |  RTGS PRICING POLICY @ sk nioonesia . . . )
[ (for micro business) __ _ | (Redlucing Capping costs to customers) | 3. OnI?’I()ar(;Img webinar for MSMEs in the' Pasar
— Seni" guided by Bl and stakeholders in 3 regions of
) ) pe —— Java, Sumatra, and East Indonesia Region
CHIP-BASED ELECTRONIC ank Indonesia: Navigating the ! !
| MONEY MDR POLICY ERegimgéazglglysgtggééﬁz@ E?Eﬁi :aymenr:sv;etmsg i 4.  Promoting QRIS in the GBBI and GBWI events in
0,5%: regularr, 0%: G2P/P2 =L each region
[ELECTRONIFICATION 8.ONBOARDING | L, G%EDITCAIP%DPOLK.&Y“C B -
(ETP, GBBI, GBWD - [ 7.166.570 [BII-TEmse
| 12MIOMERGHANTS | (| DISTRBUTION OFNON-CASHSOGAL | thtzl afgizlfsl\;gsyﬂ;g{;g;\erchants
QRSMOVEMENT ___ _ (Bansos 4.0) —

. . QRIS Merchant Presented Mode (Merchant Discount Rate)
Business Model - Utilization of QRIS

Transaction Processing Schemes and Fees - starting June 1, 2021
Merchant e e
Customers make face-to-face transactions with merchants e Customers don't need to make face-to-face e QRIS Type ategory 0

transactions with merchants Cross-Border Micro business 0% *)

MR Small business, Middle business, and Big business 0,7%

<.
PI ‘;‘. N &" O (under development) ! ’ b
ease >
scan my O @ = ?Y . Education 0,6%
'_“ Merchant e R Enabling cross-

Please
“
keep a %‘ Gas station, Private Services Agencies, Public Service 0.4%

safe , A : " border (inbound o
L adine !d‘ A L and outbound) | Specific (-22192ton (PS0)

Government to People (G2P) i.e. Social Assistance Fund,

Customey Merchant ‘ Customer Merchant = Customer transaction via
L e i G People to Government (P2G) i.e. tax, passport, and 0%
QRIS MPM QRIS CPM QRIS TTM QRIS P 't (P2G) l.e. tax, passport, °
(Merchant Presented Mode) (Customer Presented Mode) (Without Face-to-Face) social fund (non-profit)

SK No 23/12/DpG-DKSP/Srt/B perihal Skema dan Biaya Pemrosesan Transaksi QRIS
Merchant Presented Mode (Merchant Discount Rate) date April 26t 2021



#3.c. Key Strategy #3: Integrated Social and Commercial Financial Access

Policy Synergy J

Economy
Integration &
Digital Finance

Institution

:’: Subsistence

.-

FEBNY ; . Financial .
— Micro H Small and Medium General Public
L

[ Credit/Commercial Financing Fintech

Indonesia Eximbank

Payment

Direct credit, linkage credit,

special/sectoral credit, P2P Lending,
Crowd funding, factoring, venture N
capital, ISWAF =aving
__ a Specialized financia
institutions (Pegadaian,

PNV
Public services agency Credit
LPDB, PIP

SOE / corporation

Revolving fund, KUR, Kreasi, UlaMM,
Umi, PMD (Daya), Mekaar, PKBL

1
1
. 1

e Social Funding/ [ I
Prioritization ] ZISWAF 1
1
1

Mekaar, philantrophy (BMGF,
Dompet Dhuafa), BWM, CSR, PSBI

Fund Owner Investment

Village government

] . Channels of deliveryi.e.
Financing Sources NGO, Fintech, social Insurance

APBN (State Budget) : m institutions
Education & Institutions / Private 1
Literacy _ _ Profit from SOE
Donors/Foundation/ 10/ Multilateral / corporation

®

%
T — —

State Budget/local
government
budget/ revolving
fund

Commercial Finance Activity l&

Productive financing Finance Activity -

. Facilitating Business Matching between Financing Institutions and MSMEs according to business scale (2019 = Rp15.1 billion); (2020
Strategy for = IDR 44.1 billion)
Increasin b. Provision of a potential MSME database to be financed
g . Macroprudential Inclusive Financing Ratio (RPIM) Policy

MSME
Access to . Expansion of Financial Education and Literacy e. Synergize with related ministries or institutions and
. Expanding digital MSME lending collaboration with e- stakeholders in increasing demand for MSME products, e.g.:
Financing commerce/startup and Fintech + Gernas Bangga Buatan Indonesia

. MSME Assistance Facilitation e @Gernas Bangga Berwisata |ndonesia
. Facilitating MSME Institutional Strengthening




#3. d. Key Strategy #4: Synergy in Export & Trade Promotion

Facilitating The Trade

/ ey
m MSMEs Capacity Building

Promotion
FEATURED/BEST REGIONAL Technical Assistance Guiding Potential
PRODUCT O Improving the quality of raw | O Product catalog creation Products Supporting MSMEs in
Garment/Fashion Q Product quality improvement materials and production O Aspects of the for Export / overseas exhibitions as a
according to export standards processes production / cultivation . .
Q Utilization of digital platforms U Increasing product diversity process Passed media for prom0t|on and
Q Export licensing and according to export market | O Simulation of calculating Curation product introduction
procedures preferences/ trends the price of goods for
O Export financing support Q Product quality selection export
O Overseas delivery product according to the export Q Utilization of digital /
destination economy platforms

Indonesia Goods Fair
“ 99 H H
SR G.ayeng Suntec City Singapore Tsuruya Department Store Prefektur Kumamoto -
April 16th — May 23rd, 2021 JAPAN (9t" — 15t June 2021)

Avpdortn, 10 €3

OEMAR PRIZNL—5—W HEEH O6AOH(K)~15B8(X) ramauvasnme .19.800m -19.800% 19,8008
#RE|6A1780%) ~238(%) (152 6A198 (1)~ 258(2) - - —

I@\

()
Cooperation ~

Business
Matching s B Agreement
@ Export Potential m
Sales Buyer Visits




Key Program #4: Export & Trade Promotion in Several Countries

“Foodex Japan”
March 9th — 12th, 2021

Ceremonial Release of Kerinci Jambi “Indonesia - Latin America & The
Arabica coffee exports to Japan Caribbean Business Forum”

Asla's No.1 Food & Beverage Exhibition to Select
The 46t International Food and Baverage Exhibition

gy FOODEX

G e GARUTKULIT' -

July 28th 2020 Nov 9th — 11th, 2020

GK K rorokenés
Budi Makmur ' GARUTKULIT
PT Budi Makmur Jaya Garut Kulit Internasional rorokenes
Murni

SMarch gtmmn ~12th e 201

-1 Lt Dy et 16 068

- = =
- e ©Makuhari Messe

i, B O 0L

Current and upcoming events

- B |gd°“et5'a G‘t’g‘tjs Fall: - “Singapore Specialty Coffee Micro Lot
suruya Department Store Prefektur Auction” (July 13th, 2021)

Kumamoto — JAPAN (9th — 15th June 2021 :
/f = "7@“‘*‘5 \ :

OEMAM DRIXNL—5~M WERE @BADE(K) ~ 15B(K) «wwivainwe

A “UMKM Gayeng” Suntec City Singapore

April 16th — May 23", 2021

SPECIALITY COFFEE
(MICRO-LOTIRUETION

2021 LOT 24: INDONESIA LOT 25: INDONESIA

e || ||

Company: Wancia Coffee
Farm: Co Operative Farmer Wanog

Company: POM Coffee
Form: Tapanudi Selatan Gunung Dolok Suancn

Yns=29202

Origin: Sipirc Indonesia Origin: Indonesia

S om17acn 23atka GEEeAtOL~2sa 19.800m 19,800 19,8001 Crop Year: 2021 Crop Year: 2020
e T Il EN o Processing Mathod: Fully Washed Processing Mathod: Natural
2 xar 07 {2 ONCRALT A 7 Ak DS . ) . Soll Conditien: humus and clay 304 Sod Condition: Vulconic So

. ¢ - Plantation Scale: 1630 Ha Plantation Scale: 75 Ha

Elevation: 1000 - 1400 MASL Elevation: 1500 MASL

Y=t Available Lat: 30 KG 8028  AvallableLot:30KG 85.72

11.000% 19.800m 59408

enznc-- D
" 1320

OUR VALUED SPONSORS

Main Sponsor
BANK INDONESIA

BANK SENTRAL REPUBLIX INDONESIA

Sk s b by aomid sk comgionks s k. o ochen | e
4 My s s

Nt e et .
T oo o the MENES dovsiopromt pograes s Irondon Iication s 98

e sl . bk s e e o
WSMEL tnaming e corrrcio et b cenetins b s ond S
et et e O,

i elgng
et by g Do Wi s el e T
e e 0 WSS 4 s g the oo 1 otrtens rchels ant

K e o 0 ek .
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